
Hello busy people, Lynn here!
I imagine many of you are up to your eyeballs in fireplace

installations and wondering when your next load of pellets will
be arriving! The increase in fuel price speculation certainly has
turned our industry into a hubbub of turmoil. What will the
spring bring? A lot of things have been going on in our busi-
ness and I am losing more hair daily trying to keep up with it
all.

Your NCHPBA board is busy looking out for your best inter-
ests. The Codes Coordinators are “watchdogging”the internet
news and keeping their ears open for anything up coming that
might create conflict for your business.

Osceola Wisconsin has created an ordinance restricting the
use of outdoor solid fuel heating devices (outdoor boilers in
particular). In September a letter written to EPA Administrator
Stephen L. Johnson, DNR Secretary Scott Hassett called for a “
National Strategy”of regulatory and non-regulatory measures
to control emissions from Outdoor Wood-fired Boilers
(OWBs). Hassett cited significant public health concerns as the
reason for federal action: “For a number of reasons, OWBs pres-
ent emissions problems not normally observed with indoor

wood stoves, wood furnaces,
or fireplaces.” Those men-
tioned were; poor combus-
tion, heavy smoke, noxious
odors, and high concentra-
tions of fine particulates and
other air pollutants which are
a very real and significant
public health concern.”

In another related action in
August 2005,the Attorneys
General for the States of New
York, Connecticut, Maryland,
Massachusetts, Michigan, New Jersey and Vermont, and the
Northeast States for Coordinated Air Use Management
(NESCAUM) petitioned EPA to use its authority under the Clean
Air Act to list OWBs as a category of stationary sources and to
establish standards for emissions from new OWBs. HPBA is
working with the OWB people (they list the product as Out-
door Wood-Fired Hydronic Heaters—OWFHH) to provide

B U R N I N G  N E W S  &  I S S U E S
Fall / Winter 2005

A Note from the PresidentA Note from the President

Affiliated with the Hearth, Patio & Barbecue Association

The American Red Cross has just issued new guidelines in per-
forming Cardiopulmonary Resuscitation (CPR). Whereas in the
past, you are to do two (2) quick breaths and then fifteen (15)
chest compressions, you now are to do the two (2) quick
breaths and thirty (30) chest compressions. The rationale is
that compressions circulate the blood—integral for cellular
survival. The more the blood circulates, the better the chances
that the person will have to survive.

Another change is to not worry about trying to find a pulse.
Research indicates people have trouble finding pulses and this
can lead to time lost in getting circulation and breaths going.

NCHPBA offered CPR at the May, 2005 meeting in Red Wing.
We will again offer a program at the 2006 meeting in Onalaska.

If you are not CPR certified and want to be before that offer-
ing, you can log on to the American Red Cross or American
Hearth Association web sites and find the local organizations
near you. Many of these offer programs on a regular basis or
are willing to come to your business and teach a class on-site.
To find a Red Cross Chapter near you, log on to: www.red
cross/where/chapts.asp. This site lists all the chapters in each
state. You can also put in your zip code on that home page and
the nearest Chapter to you will appear. Once you click on that
Chapter web site you will find all the available programs.

The American Hearth Association is found at: www.american
heart.org You can also put in your zip code to find the affiliate
in your region.

Changes in CPR

Continued on page 7



RESA is the Renewable Energy Security
Act signed into law in 2005. This docu-
ment is over 1100 pages long. The crit-
ical element that affects us is the
component that authorizes a rebate of
25% up to $3000 for a pellet appliance.
This is a pellet furnace or stove. The key
word in this is “authorizes.”This means
that they have approved the idea and
now have to work out the details,
including the very important element
of “finding the money for the rebate.”
This is called appropriations. They don’t
have the money yet so the program

will not roll out until they have it. They
also don’t have the implementation
plan—who gets the rebate and how
this works. So, do not advertise this
program in any way at this time. It can
only confuse people or make people
wait to purchase a product. The money
is not there yet. It could be in fall of
2006 before we know what will really
happen.

For those that have been upset that
this doesn’t include wood appliances—
there are two issues at stake. One is that
the bill sponsor only wanted pellet

furnaces in the first place. HPBA lobbied
for this to include pellet stoves. The bill
sponsor feels that wood doesn’t need
any help right now, pellet does. Two is
that the money available for the whole
RESA will be cut substantially before it is
through—there will hardly be enough
money for pellet, let alone wood, too.

When you have a sponsor that is sup-
portive of your efforts—you need to
support his efforts. We can work on
wood in the future. We need to take leg-
islative support in little steps and not go
for the whole shebang at once.

What or Who is RESA?
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Media is reporting the impending death of “real
customer service.”Television, radio and print have
picked up the story. Consumers everywhere are

complaining that retailers do not care or provide service. Many
do not even say “hi” when you walk into the stores. Asking if
you need help is rare. The reports go on to say that this is com-
mon in the “big box”stores. The only place where you may still
find this is with small specialty retailers. Do we know any of
these?

Anyway, the complaints are so frequent that larger com-
panies such as Marshall Fields and others are starting to look

at why consumers go to the smaller stores. It is for the friend-
liness, offers of help, time spent with customers and earned
trust. Yes, many admit you may pay more, but the end result is
worth it. New programs are being set up at the larger stores
with intense training on customer service. Competition does
not always come in boxes. People skills are taking over.

So, what are the people skills at your company? Are your
staff friendly and knowledgeable? Do they offer assistance to
customers? Do they make them feel welcome? Do they exude
a feeling of “trust”? Think about it and then do something
about it. Let’s not let customer service become extinct!

Is Customer Service a Dinosaur?

With RESA we said we take little steps. With the Changeout in
Pennsylvania, it enthused legislators to propose a bill (HR
3928) to enact legislation for a $500 tax credit for Changeouts
in the PM 2.5 non-attainment areas. This has not passed but
we need to be supportive of efforts to help with Change-
outs—wherever they occur. The author of the pellet legisla-
tion (in RESA) has signed on to this bill. Another industry

legislative support. Little steps can lead into bigger ones.
This bill would be a tax credit so monies would NOT have

to be found (appropriated). This is good. If you are contacted
by the HPBA Government office or NCHPBA staff to write in
favor of this bill—DO SO! This is good for the industry and what
we need to do.

What is the Murphy Bill?

Interested in the NCHPBA Team of Directors? Let Lynn Meyer
or staff know of your interest. You will be contacted by a mem-
ber of the Nominating Committee early next year. This affiliate

is moving and shaking. Get on the Board now or join a Com-
mittee. The action is from within!

Board Candidates Sought
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[Editor’s Note: The following article
appeared in a complimentary investment
report sent to the affiliate. Although we
cannot recommend any one investment,
(that is up to you and your financial coun-
selors), this one article had some very
interesting statistics we wanted to share.
Please note that none of the data con-
tained within this article was validated for
accuracy. It is reprinted as found in the
Barnabus Energy BBSE report.]

Half of the world is in the midst of a
MASSIVE industrial revolution unlike
anything seen in human history. Coun-
tries such as China and India are being
transformed from rice paddy and bicy-
cle economies to modern industrialized
societies that are competing directly
with the U.S. for exports, technology
and jobs. And they are scrambling for
every ounce of oil, every watt of elec-
tricity and every cubic foot of natural
gas they can lay their hand on.

In 1978, China’s total foreign trade
was just $20.6 billion. Last year, its for-

eign trade set a new record of $1.1 tril-
lion—or 56 times more than in 1978—
making China the fourth largest
exporter in the world, following United
States, Germany and Japan. In 2003,
China’s steel output topped 200 million
tons for the first time, making China the
world’s leading producer of steel. China
is also the world’s largest producer—and
consumer—of televisions, producing
about 25% of the world’s TV sets. It also
manufacturers 50% of the world’s cam-
eras and copiers…and 25% of its wash-
ing machines. In 2003, China’s 120
automobile manufacturers pumped out
a record 4.4 million new automobiles
and trucks—35% more than in 2002 and
DOUBLE what was produced only three
years ago.

And China is just one of the world’s
emerging economies. In 2004, both
Azerbaijan and Chad grew at a blister-
ing 14% GDP. Russia’s economy grew at
8% followed by India’s at 6.0%. Last
year, Taiwan exported some $75 billion

worth of electronics good—and Mexico
and Malaysia each exported $50 billion.
Even Thailand racks up $20 billion annu-
ally in overseas electronics sales.

It’s little wonder, then with thou-
sands of new automobile, electronics
and steel manufacturing factories
being built—that global energy con-
sumption is skyrocketing. The U.S.
Government’s International Energy
Outlook 2004 projects strong growth
for worldwide energy demand over
the 24-year projection period from
2001—2025. Total world consumption
of marketed energy is expected to
expand by 54 percent, from 404
quadrillion British thermal units (btu)
in 2001 to 623 quadrillion btu in 2025.
And in the emerging economies of
developing Asia, which include China
and India, energy demand is projected
to more than double over the next
quarter.

Energy Wars

The Board also authorized purchase and distribution of
two “Caution”decals for every member renewal this year.
At the May program in Red Wing, speaker Bill
Koehler of Stratus Group International, pro-
vided information about liability insurance.
“Failure to inform” is the insurance term. We
need to tell everyone of the potential harm
(burns) that can come from touching burning
appliances. Prevention is the key. This actually
is the start of the process needed with every
sale—providing accurate education on how
the appliance works, how to prevent injury,
and how to keep the appliance working with
routine maintenance.

The decal on the door starts the warning process for
you. We are also ordering “caution”tent signs to sit around

the showroom, reinforcing the message from the door. If
you attended that May program, you will remember that

Bill Koehler said, from the insurance perspec-
tive, they would rather see flashing neon lights
to warn people. Yes, that might get more atten-
tion, but doubt that any retailer will take Bill up
on that. We don’t need to scare people, but we
do need to make sure they are properly
informed of any danger. Bill even says that sig-
nage for wet floors is necessary as well as sig-
nage if your parking lot or sidewalk is slippery.
Unfortunately, even though people should
know about ice here in our area, without the

signage, you could still be held accountable for any injury.
Purchase more decals or the tents on the enclosed order
form.

Decals and Tents
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Yes, Onalaska is part of our affiliate. It is near La Crosse, Wis-
consin, along the Mississippi. People loved going to resorts but
the costs became a problem. Lodging and food were hun-
dreds a day per person. So, we found a facility called Stoney
Creek Inn that has a “lodge-look”yet has the low room rates we
need to be affordable for owners and staff. Of course, if you
want to spend more money on lodging—they can accom-
modate you with gorgeous suites with hot tubs and kitchens.
Their most exclusive suite was the lodging site for John Kerry
during his campaign for President. After touring these, the
conclusion was that one could comfortably live there.

Yes, we are going to offer all three NFI certification exams.
Yes, you will have to choose which one to attend because they
will be offered all on Saturday, the 20th. We will start them
around 11:00 a.m. and the exams will be after the review in the
late afternoon/early evening. This way, if you want to send staff
just for this, you can or they can then enjoy the rest of the pro-
gram. There were a number of nervous people last year, some
could not enjoy the Monday evening entertainment or did not
even come to that because of the exam the next day.

We are also going to offer the golf outing on Sunday (a

tradition with the spring meeting). New this year will be a tour
of downtown LaCrosse (including the brewery) and horse
back riding. The tradition of an evening on the water will
again be offered with a dinner paddle-boat ride down the
Mississippi.

Monday will be dual tracks of service and management,
emphasizing all of our products. Knowing the competition
gives everyone an edge. We would never promote negative
advertising of competition but knowledge lets you correctly
answer questions asked by consumers.

Monday noon will be the Annual Meeting with the evening
saved for entertainment. Tuesday we will offer Red Cross CPR.
This is an annual need and one the Education Committee has
determined to be a routine event at the spring meeting. The
new guidelines will be taught.

The Education Committee is comprised of the following: Ali-
son Van Lanen (Truttman Hearth Ware, Green Bay, WI); Patty
Fryk (Marcell’s of Wisconsin Rapids, WI); Chana Nicklos, Burn-
ing Desires, Mandan, ND); Scott Engelberger (The Fireplace
Professionals, Cambridge, WI) and Chairman, Rodger Holland
(Even Temp / Jotul in Minnesota).

May in Onalaska

Discussions are underway with the
Minnesota Pollution Control Authority
to determine what kind of Changeout
could be done to encourage the sur-
render of old non-EPA Certified stoves
and purchase of new clean burning
product (wood, pellet, gas, electric).
The state has a small amount of
money available for such a project.
NCHPBA members Mike Nordby and
Lynn Meyer are informing MN state
staff as to the real costs of changing

out an old stove as part of the first
stage of these discussions. We are also
working on informing them and then
consumers as to the energy, cleanli-
ness and efficiencies with new prod-
uct. The key is that the Changeout
need not be wood to wood. Change-
outs also include wood to gas, pellet
or even electric. Converting an open
fireplace with an insert or a gas log is
also a benefit. Most government offi-
cials do not understand our products

so time needs to be spent educating
them on all aspects. Once we develop
a “believer” they will help champion
programs that benefit all.

Discussions are commencing with
the Oneida Tribal Nations in Wiscon-
sin as well. NCHPBA staff made a
presentation to the Environmental
Tribal Nations in May with the EPA.
She was approached after the pres-
entation with this potential. This is
being pursued for early in 2006.

Changeouts
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The Board of Directors discussed the possibility of offering cal-
endars to members for gifts or promotions. The Education
Committee got wind of this and developed the protocol for
such a calendar, making it a fun event for all. The Rules and
Regulations are included as an insert in this newsletter. The
concept is to get photos of dogs with our hearth, patio or bar-
becue products. The dog in the picture is set up as though
playing the piano. That picture is adorable. What kind of pose
can you think of that would make people smile and laugh
every day of the month? AND, have the dog (or dogs) posing
with our products? For thirty days, people will look at that
photo. Cute, fun and promotes our products, right?

A panel of judges will make a preliminary determination for
finalists per month. These will then be voted upon during the
annual meeting. The winners will get their photo for a month
of the calendar with information of the company, the dog and
the product being shown.

We will also solicit sponsors of pages from distributors and
manufacturers, all getting their name and logo on that
monthly page. Additionally, we are working on having the
inside cover page personalized so the bottom of the calendar
would have your name on it. People looking at the calendar
would see this every day for the 13 months of the calendar.
One month could be an additional piece of information about
your store and dog as well as a manufacturer name.

We think this can be enjoyable for all, promote the affiliate
and promote people and products. The dogs may become
stars as well. Got a dog that looks good in a swim suit by the
patio? Or loves to cuddle up to the fire? Take a picture and send
it to NCHPBA with contact information. The Rules for the Con-
test are included. This is for members of NCHBPA or HPBA
(manufacturers).

“Hot Dawg” Calendar Contest

Those that ordered Mystery Shopping visits for 2005 and 2006 should have had their
one shop conducted by now. If you ordered more, they will be processed per your
request. If you have any questions, please contact staff at the NCHBPA office.

Mystery Shopping 2005/2006

Plans are also underway for a bigger and better Jamboree for
August of 2006. We received lots of feedback and will incor-
porate suggestions. The exhibitors at the 2005 event will help
us make this a better event. We have asked that they become

a Task Force to work with Alison Van Lanen (Task Force Chair-
man). We are working on getting a new facility for this event
as well. We hope to have information for you in January, 2006.

Jamboree 2006
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Denny Hildebrand (Burning Desires,
Mandan, ND) will be providing a pro-
gram to the North Dakota Building Offi-
cials next March. This is the start of the
NCHPBA initiative to get programs going
for every state conference of Building

Officials. We need to educate them
about our products and the NFI Certifi-
cation program. NFI will also be a part of
this program, providing a display.

NCHPBA will have a full exhibit booth
along with the NFI display. We want

them to know we are the experts and
can offer assistance. Building positive
relationships with the building officials
and state staff and officials will keep the
industry going.

North Dakota Building Officials Conference
March 1- 3, 2006 • Bismarck, ND

The numbers show this is going to be bigger and better than ever. Sign up now. Education
abounds and displays of product will be immense. Lodging is getting scarce so book your
rooms now.

EXPO 2006 
Salt Lake City, Utah—Be There!

ECW is a private, non-profit organization designated to improving energy sustain-
ability including support of energy efficiency renewable energy, and environmental
protection. The conference is attended by over 600 contractors, state officials, and
related energy practitioners from six states (four from the NCHBPA affiliate).

NCHPBA is taking a booth at this event, sharing it with the Hearth, Patio and Bar-
becue Education Foundation to provide information on NFI. We are also providing a
speaker, Roy Mjelde, to address hearth issues to the attendees. A brochure is included
for your review. Again, we are working for education and visibility on your behalf. Lynn
Meyer and Roy Mjelde will be staffing the booth.

Energy Center of Wisconsin (ECW) 
2006 Better Buildings: Better Business Conference 
January 30 and 31, 2006 • Wisconsin Dells, WI

A terrible habit most supervisors develop is correcting every
mistake their employees make. While part of your job as super-
visor is to teach your employees how to do their jobs, many
managers feel as if they need to be the ones to finish the job
when the work comes in. When you correct the work of your
employees, you’re not letting them learn how to be self-suffi-
cient. It also decreases their confidence and over time and can
evoke feelings of failure. One manager in a construction firm
always took people’s work orders and corrected them himself.

He’d re-price the specs without even telling the employee that
they’d made a mistake. He was also guilty of finishing a task
when an employee asked for help as opposed to showing
them how it was done. And he was angry all the time because
he felt overloaded. Vicious cycle, isn’t it? I advised him to
develop a new mantra: “Let me show you how it’s done so you
can do this.” Read more at the following link: www.cvc-
inc.typepad.com/

Reprinted with permission TelSpan Newsletter, 2005.

MANAGEMENT
Seriously, Don’t Take Control
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standards for both emissions and flue heights to help elimi-
nate this kind of targeting by the EPA and DNR. Help us by
keeping your eyes open so we can keep our legal advisors
informed on problems or issues in your areas. With everyone’s
help we can keep on top of problems possibly before they
become legal issues or restrictions.

Regarding the Murphy Bill, NCHPBA only has one county
(Kenosha, WI) that is PM2.5 non-attainment. RESA which is a
rebate is still awaiting appropriations and a way to implement
the program from the federal government. This could take up
to another year before going into effect.

A Burn it Smart campaign is happening in the HPBAC
Ontario Chapter which is a series of workshops in select
Ontario and Michigan communities where participants will be
taught the advantages of advanced technology/ EPA wood
heating appliances, proper fuel wood preparation, improve
safety in the home, health effects of wood smoke, proper
installation and maintenance and the value of using WETT /
NFI certified technicians. In the United States, workshops will
be held in Port Huron, and Sault Ste Marie (NCHPBA member
area), Michigan February 6th-10th, and February 13th–17th of
2006. More info can be found at hpbac@bellnet.ca.

Our affiliate is currently working on a couple of stove
changeouts. We are working with John Selz and John Buss
from the Minnesota Pollution Control Authority and Bill
Dressler who is the CEO of Clean Air Minnesota on the best use
of funds available for a possible changeout.This is exciting not
because of the stove changeout potential but the allies we are
getting to work with us within the state of Minnesota and
EPA. While there is only $14,000.00 available (which practically
won’t allow us to do much) it opened the door to MHFA (Min-
nesota Housing Financial Aid) program which has low interest
low income loans and a 26 Million dollar budget (2004). This
may open the door for a changeout for people who otherwise
could not afford to upgrade to a high efficient stove and cor-
rect chimney system. Currently the monies available may go
towards education ($14,000.00) unless some other grants
appear.

Other changeouts going on are Pittsburgh, PA (just fin-
ished) and Dayton, Ohio (next spring). The state of Washing-
ton is putting on a small stove changeout too. The Libby, MT
unique project of changing out the whole city continues. This
is a one time only major project to get the data everyone
needs about EPA Certified stoves.

Karen Teske-Osborne talked with the Oneida Tribal Nations
regarding a possible changeout. And Karen will be consulting
with HPBA and their new communications firm regarding
stove changeouts because of her expertise after NCHPBA’s
own stove changeouts in 2000 and 2001.

Hibbing—Fundamentals of Gas Hearth Installation and Ser-
vice online program is moving ahead.

NCHPBA is putting on training for the building officials in
North Dakota. Hopefully these types of training seminars will
help educate and train building officials all over our affiliate
territory making NCHPBA the experts and the “go to”Retailers
when they have problems or questions regarding stoves or
fireplace installations.This will also strengthen the need for NFI
certification and establishing you, the retailer as an expert!

All members of NCHPBA should have received the letter
regarding the new dues structure. Comments to date are all
positive regarding eliminating the two tiered structure of
retailers and distributors. The accompanying letter (bright
lemon yellow) showing you what we have been doing should
indicate that your board isn’t just sitting idle doing nothing.
With your renewal you will receive two Caution Decals for your
front entry doors.

HPBA is coming up in March 8th to the 11th in Salt Lake City,
Utah this year. Online registration is available making it very
easy to sign up and also find a hotel. Get your lodging now as
rooms are getting tight already!

In January your board will be meeting on site in Middleton,
Wisconsin and will combine the meeting with a hearth prod-
uct demonstration and tour of Intertek Testing Labs. This is
where they certify the stoves we sell. Should be very inter-
esting.

The Affiliate has donated $1,000.00 towards the Habitat for
Humanity fund for the problems our neighbors have had
recently with Katrina and Rita. Unless we have gone down
there we don’t really know how bad those people have really
had it. My stepdaughter spent three weeks there working with
the homeless and sick. The news media doesn’t even come
close to showing us how bad and how destitute the poor folks
in New Orleans really are. Say a prayer and do whatever you
can to help.

We have a pretty exciting Spring Conference coming up
May 21st, 22nd, and 23rd. We will be offering NFI training and
certification testing on Saturday May 20th to allow you to test
early and not have to worry during classes on Monday about
testing on Tuesday as we did last year. Planning some good
entertainment, social activities and training. It will be in
Onalaska, Wisconsin (along the Mississippi) at the Stoney
Creek Inn.

Have a joyous holiday season and spend some time with
family and friends.

So until we talk again, keep busy, stay warm and pray for
those less fortunate!

Lynn Meyer
Your President
NCHPBA

A Note From the President
Continued from page 1



Officers – 1 year term, May
2005-2006

President
Lynn Meyer (R – 2006)
American Home Fireplace 

& Patio
N4877 CTH M 
& Highway 16
West Salem, WI 54669
608-786-1233
608-792-0425 Cell
608-786-3260 Fax
amerho@centurytel.net

Vice-President
Gary Stanley (R – 2007)
Onalaska Stove and Stone
N 5566 Frontage Road
Onalaska, WI 54650
608-781-6880
608-790-2602 Cell
608-783-0980 Fax
stovston@mbs-oss.com

Secretary
Russ Dimmitt (D – 2006)
Copperfield Chimney 

Supply 
P.O. Box 664
Fairfield, IA 52556
800-247-3305
641-209-7352
641-472-4634
515-472-9932 Fax
rdimmitt@copperfield.com

Treasurer
John Bergstrom 
(At Large – [R] ’06)
Energy Plus, Inc.
4811 Miller Trunk Hwy
Duluth, MN 55811
218-722-7818
218-722-2146 Fax
jbnh@earthlink.net

Directors, 2 year terms
(staggered)
Jim Butterfield (MR – 2007)
Hearth Partners, Inc.
419 Sandlake Road
Onalaska, WI 54650
608-526-3199
608-779-9796
608-317-7019 Cell
jim@hearthpartners.com

Mike O’Rourke 
(At Large M & R –2006)
Wilkening Fireplace
9608 State Hwy 371 NW
Walker, MN 56484
800-367-7976
800-591-5884 Fax
mike_tbhi@hotmail.com

Michael Hauf (R – 2007)
North Central Service
515 31st Ave. NW
Minot, ND 58701
701-852-1948
701-852-6223 Fax
ncsminot@srt.com

Randy Sauer (M-2006)
Hearth & Home 

Technologies
23650 Redwing Ave.
Jordan, MN 55352
612-619-0500
952-758-6611 Fax
sauerr@hearthnhome.com

Brian Herzfeld 
(At Large R 2007)
Freier’s The Fireplace 

Source
1600 Maxwell Drive
Hudson, WI 54016
715-377-0193
612-803-5757 Cell
bherzfeld@freiers.com

Margaret Zalaznik 
(M -2007) 
Regency / FPI, Int’l.
477 Galena St.
Benton, WI 53803
608-759-6112
mzalaznik@regency-fire.com

Rodger Holland
Even Temp Distribution/
Jotul North America
10315 Old Rockford Road
Plymouth MN 55441
763-559-1058 Phone
763-559-1799 Fax
800-244-1605 Toll Free
612-845-1745 Cell
rodge-eventemp@msn.com

NCHPBA Office
Karen Teske-Osborne
PO Box 259282
Madison, WI 53725-9282
(site = 2500 Pleasant View 
Road, Ste 102, Middleton, 
WI 53562)
877-47-STOVE
608-829-2580
608-516-1315 Cell
608-831-3590 Fax
nchpba@chorus.net
www.nchpba.org

HPBA Rep 
Michael Nordby
Brownstone Distributing 
845 East Hennepin 
Minneapolis, MN 55414
612-623-4551
612-804-0984 Cell
612-623-3231 Fax
michael@brownstone
distributing.com

Committees
Communications—
Russ Dimmitt 
Education—
Rodger Holland 
Government—
State Coordinators = 
WI/Lynn Meyer
MN/Mike Nordby
North Dakota/
Denny Hildebrand
South Dakota/
Tony Leggett
IA/Russ Dimmitt
UP-MI/Bob Marcell
NE/Ken Gates
Membership—Randy Sauer

Officers and Board 2005-2007

The material contained within is that of the authors and does not necessarily represent the views or opinions of HPBA or NCHPBA.

So you think you know all about marketing, huh? If you want
to find out what you really know, try this quick marketing IQ
quiz@! How up to date are you on the most important mar-
keting trends? For example, which advertising medium influ-
ences the most local purchasing decisions? A. The local
newspaper, B. Local online ads, C. Local television, or D. Local
Radio? Think the answer is the newspaper? Or, even television?
Think again. Local online ads persuade shoppers twice as often
as the closest competitor. A recent study concluded that the

internet influenced as least seven of respondent’s purchases
in the fourth quarter of 2004, while newspapers were an influ-
ential factor for just 3.5 purchases and local TV ads affected
only 2 buying decisions. Although television and radio are con-
sidered informative, two out of three online shoppers specifi-
cally research local stores and services online. Want to take the
quiz? Click on the link! www.entrepreneur.com/article/0,4621,
323637,00.html

Reprinted with permission TelSpan Newsletter, November 2005

MARKETING
Think You’ve Got What it Takes? Test Yourself!

Burgundy windbreakers with the NCHPBA logo are avail-
able for purchase. An order form for these and the
embroidery logos for sewing on your own company
shirts is included as well. The Board has also determined

to research and have available a new kind of polo shirt.
The goal is to have something with “pizzazz.”We are look-
ing and will let you know what we find.

Affiliate Garb Available


